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Where does this project live in the architect's career?
The architecture of the headquarter building of Pepsi-Cola World Company used an international style that makes it live in a better place in the lives of the architecture. Moreover, the act of building the Pepsi-Cola Corporation Headquarters in 1960 made it to live well in the lives of architects. Nevertheless, the establishment and building of the Peps-Cola Corporation Headquarters attributed to the security of a better place in the lives of architects through the pushing of the limits that were thought to have been technically possible. The architects proved their capabilities through various ways so that they can ensure that the building will stand and remain to be in a better place in their lives. (Gould et al, 2015). 
What makes it important to their career?
  To start with the importance of the project to the career of architecture, the Pepsi-Cola Corporation World Headquarters showed how innovative and creative architectures are in their projects. It enhances trustworthiness and quality work such that people will be referring them as good, determined, classic and quality oriented individuals in their work thus promoting their work (Tanwar, 2013).
Who were the designer's peers and how does this project produce a conversation with these other projects?
In the Pepsi-Cola Corporation World Headquarters project, there are the main designers who are the architecture, structural engineers, and mechanical engineers. The project produces a conversation with the other projects on the way it portrays a clear, better, and quality work that can be admired and followed by other projects. In summation, it sets a good of how a good project should be and how everyone should be working towards the empowerment of a project (Jalagat et al, 2018).
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